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EXIT POLL
EXIT POLL — MAHARASHTRA ASSEMBLY ELECTIONS 2024

1) PROJECTION OF VOTE SHARE IN MAHARASHTRA ASSEMBLY
ELECTIONS 2024

MAHAYUTI (NDA) MVA (INDI) OTHERS
43% - 44% 45% - 46% 11% - 16%

EXPECTED VOTE SHARE IN PERCENTAGE

MAHAYUTI
(NDA)
43% - 44%

B MAHAYUTI (NDA): 43%-44%

MVA (INDI)
45% - 46% ® MVA (INDI): 45%-46%

W OTHERS: 11%-16%
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2) PROJECTION OF ASSEMBLY CONSTITUENCIES IN MAHARASTRA
ASSEMBLY ELECTIONS 2024.

TOTAL NUMBER OF ASSEMBLY CONSTITUENCIES: 288

MAGIC FIGURE: 145
MAHAYUTI (NDA)  MVA (INDI)

127-135 147-155 10-13

PROJECTION OF MLA SEATS

MAHAYUTI
(NDA)
127-135

MVA (INDI) B MAHAYUTI (NDA): 127-135
147-155

® MVA (INDI): 147-155

i OTHERS: 10-13
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X —=FACTORS IN MAHARASHTRA
ASSEMBLY ELECTIONS - 2024

The Following Main factors (M-Factors) will influence the voters in

Maharashtra Assembly elections-2024.

1. RSS fully involved in Maharashtra assembly elections 2024 and
conduct nearly 60,000 number of small meetings to support BJP and
its Alliance partners.

2. Sarad Pawar factor

Sarad pawar focused on 62-67 assembly constituencies to improve his
Image and to save his party and to become a king maker and focused
on western Maharashtra, Marthwada and Konkan regions.

LADKI BAHIN scheme (Game changer)

Marathas voting

Inflation (Price Rise)

Unemployment

Marathas reservation

© N O U AW

Farmers Issues (Sugarcane, cotton, soya bean farming farmers
are dissatisfied with the present Government).

9. Independents, rebel candidates and small parties like
1)Parivartan maha shakti 2)AIMIM 3)Vanchit bahujan aghadi
4)Maratha Front 5)Maharashtra Nava Nirman Sena will spoil the
winning chances of both the alliances (i.e. MAHAYUTI and MVA).
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OBSERVATIONS

1. Social Political dimension dominates over Labharthi politics
in Vidarbha, Marthwada and Western Maharashtra regions.
2. Polarization

MAHAYUTI V/S MVA
Mali, Dangar, Vanjara, Upper v/ Muslims, Dalits, ST and
castes (By MAHAYUTI) Marathas (by MVA)

3. No.of Industries shifted from Maharashtra to Gujarat.

4. Different voting pattern is noticed in all the 6 regions of Maharashtra.
It is a Six states election in Maharashtra.

5. In Marthwada, Vidarbha and western Maharashtra regions MVA s
leading over MAHAYUTI.

6. Keen Contest is noticed in Mumbai region (Neck to Neck fight)
between MVA and MAHAYUTI.

7. In Northern Maharashtra and konkan regions MAHAYUTI is leading
over MVA.

8. In some of the Assembly constituencies (i.e. nearly 18 no.of Assembly
constituencies) MVA is not able to perform micro-level management.

(In these 18 MLA seats it is a Micro level management by MAHAYUTI V/S
mismanagement by MVA.)

9. The procedure/Drama adapted by BJP, while transferring the power
to sri. Eknath Shinde as Chief minister in place of Uddhav Thackeray
created some dissatisfaction among Maharashtra voters on BJP and on

NDA Ruling at centre.
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PROJECTION OF EXPECTED (REGION WISE) VOTE SHARE FOR PARTIES IN

MAHARASHTRA ELECTIONS 2024

SI.NO NAME OF THE REGION MVA (INDI) M?:SZ;JTI OTHERS
1 Vidarbha 48% 42% 10%
2 Western Maharashtra 49% 42% 9%
3 Marthwada 48% 44% 8%
4 Mumbai 44% 47% 9%
5 Northern Maharashtra 41% 48% 11%
6 Konkan 44% 47% 9%
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PROJECTION OF (REGION WISE) EXPECTED ASSEMBLY CONSTITUENCIES FOR

PARTIES IN MAHARASHTRA ASSEMBLY ELECTIONS — 2024

TOTAL NO.OF
SI.NO NAME OF THE REGION ASSEMBLY \Y/ AVZA (|ND|) MAII\-:SZUTI OTHERS
CONSTITUENCIES ( )
1 Vidarbha 62 33-35 26-27 2-3
2 Western Maharashtra 70 40-42 27-28 2-3
3 Marthwada 46 27-28 17-18 2-3
4 Mumbai 36 18-19 17-18 1-2
5 Northern Maharashtra 35 15-16 18-21 2
6 Konkan 39 14-15 22-23 1-2
TOTAL 288 147-155 127-135 10-13
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VOTERS OPINION ON THE FOLLOWING ISSUES IN

MAHARASHTRA ASSEMBLY ELECTIONS-2024

. The main factors of voters in Maharashtra Assembly Elections 2024.

Inflation

24%

Unemployment

20%

. The Level of satisfaction with present Government in Maharashtra.

Satisfied 22%
Satisfied Partially 34%
Dissatisfied 18%
Fully Dissatisfied 22%
Can’t Say (No Idea) 4%
. Preferred Chief ministerial candidate.
Uddhav Thakkery 29%
Eknath Shinde 20%
Devendra Fadnavis 15%
Sharad pawar 7%
Can’t Say (No Idea) 29%

. Which Government is better for the Development of Maharashtra?

MVA 46%
MAHAYUTI 43%
Can’t Say (No Idea) 11%

. Comparison of MVA and MAHAYUTI governments ruled from 2019 to 2024

in Maharastra.

Overall Development MVA MAHAYUTI
Social Harmony 44% 36%
Stable Government 42% 40%




6. MVA is Leading over MAHAYUTI in the following communities/ Castes.

Among Muslims 51%
Among Adivasis 32%
Among Poor 10%
Among farmers 24%
Unemployers 14%
7. Opinion on LADKI BAHIN Scheme.
Satisfied 36%
Satisfied Partially 14%
Dissatisfied 22%
Fully Dissatisfied 19%
Can’t Say (No Idea) 9%
8. Anger with the State Government and want change.
Want Change 50%
Anger, But don’t want change 4%
Don’t want change 42%
Can’t Say (No Idea) 4%
9. Anger with present State Govt region wise
Bombay | Konkan | Marathwada | Vidharba | North MH | West MH
Anger | 46% 42% 52% 53% 40% 57%
No Anger | 41% 50% 40% 44% 42% 35%
Angerbutdont | 306 | 5% 5% 4% 4% 2%
want change

10. Which welfare scheme launched by the Government will attract you?

LADKI BAHIN Yojana 36%
Maha Shetkari Yojana 11%
Jan Arogya Yojana 6%
Admi Awas Yojana 1%
LEK LADKI 2%

Madrasa modernization 0.1%
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1. CASTE WISE VOTING PATTERN:
CASTE MVA MAHAYUTI OTHERS
OBC’s 43% 48% 9%
Dalits (SC) 49% 40% 11%
Tribals (ST) 50% 40% 10%
Muslims 54% 40% 6%
Upper Caste (OCs) 44% 50% 6%
Adivaasis 50% 40% 10%
2. AREA WISE VOTING PATTERN RURAL & URBAN VOTING:
MVA MAHAYUTI OTHERS
RURAL 47% 38% 15%
URBAN 40% 50% 10%
3. GENDER WISE VOTING PATTER:
MVA MAHAYUTI OTHERS
MEN 46% 44% 10%
WOMEN 43% 45% 12%
4. VOTING PATTER BASING ON ECONOMICAL STANDS:
MVA MAHAYUTI OTHERS
POOR 51% 33% 6%
RICH 42% 50% 8%
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